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Faculty Profile

1. Personal Information

Name MUHAMMAD IRFAN AFZAL

Designation COORDINATOR / LECTURER

Email irfanafzal@numl.edu.pk

Office / Mobile No. (optional) +92 336 4171147

Google Scholar Profile Link (if available) https://www.researchgate.net/profile/Muhammad-

Irfan-Afzal
2. Education

Degree Name Passing Year University / Institute

Bachelors 2009 Hailey College of Commerce, PU,
Lahore

Masters 2012 COMSATS Institute of Information
Technology, Lahore

MS / MPhil (18 Years) 2016 Lahore Leads University, Lahore

PhD 2018 -Continue Putra Business School, Malaysia

3. Experience

Designation University/ Institution/ From To
Organization

Lecturer Management NUML Islamabad February 2020 | To date

Science

Visiting faculty member Minhaj University Lahore March 2019 September

2019
Assistant Director, Media, Lahore Leads University January 2017 March 2018
Comm. & Marketing
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5. Area of Interest

Marketing, Social Media Marketing, Consumer Behavior, Online Customer




